Customer Service Academy

Develop your organization’s approach to WOW! Customer
Service. Take advantage of the winter, and be prepared to build
a loyal customer base NOW. While some look at the economic
conditions and postpone great training opportunities such as the
Customer Service Academy, many see it as the ideal time to
dispatch well respected mid-level managers with bright futures in
their business to this outstanding opportunity to refresh the basics
and re-fool with some ver insighrﬁjli)best practices that can place
their companies ahead of);he curve when new growth and strength
emerge from current economic climates.
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How to get involved

Nomination forms and applications are available from Lake
Michigan College’s Commniiy and Business Services and n L AKE MICHIGAN
Cornerstone Chamber of Commerce. Call LMC at (269) 926-4086 ‘ C OLLEGE

or visit www.cornerstonechamber.com for more details.




